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‘and energeuc young, company M ’
»pla.ps to exR and its clotlung lme ' '> :
| “iand is ' currently expemmenung )
*Wlth new fabn;ics and de51gns.
o e cNo matter how large the com- o ohe i
e pdny gets, we'll never co%npro-‘ ;o1
n}lse quality;" Secot says. YWhen 88
, youbuy frdnp Hpmy Toad, you =4

P : 2 AR T ]
ERE HORNYTOAD (;TIVEWEAR s
¢ .' A Mlke Secor» and don Seabu:‘y
’\ Homy Toaﬂ ‘ActtVeWear has haﬂ
! ‘no troubfe winning the atténtion
of« eople in and dut of Tellunde
L Thxs grovvlng,glothlng company, o3
$ Wh1ch beg!anmfou}lderjc,sswa RR LY
Nordhaus garage, is now-on the ' ==

¥: b mtlonal scéne, and’ tew 4 ¢ axe! getung the blest quality
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,' G & Mjke Secor and PSS 1 ﬂeece garmeht"f()qnd any s
o -Gordon Seabury haVe pot iy aycd 11 o S ERECR I, Kbt 5.

‘SUNDANCE SOLAR A
%7 Kerry«KalameYQ W .ﬁ 1 ‘."'
) 'A funny thing happened Whﬂe s

thls mtet'vlew\‘v;th solar, powe !
expert Kerry Kalarneywas il
talémg place: The' electmaty
“ went ouf,.taking my. porta‘ble bl
phone and computer withyit: «
- “Kalarney, who owns ahd oper-~ Ll
4 vates Sundance Solar out of hjs |
3 horhe on Ha‘stmgs Mesa; was

~ amused, md’remded me |
¢ witha laugh“thatwhbq P
you ve got the sun, you

¥ r;eVer have to worry about

¥ mtennon of slowing ¢ down

Thc company‘is anysual name
: '.1 . ‘may have ‘sémething to'do” 7 ik
o K ,w1th its popul:mty However, ’
! iF4 - $he, qﬁahty of. clothmg fabrlcat- b
b ey ‘ed:in 1tSyTe‘ﬂi1nd :
1| *Chicago f)rodﬁ‘c,uon houses \ * :
| . speaks to the real reason geo-
' f)fe,aredemaﬁdmg Horny .+
‘ 2 . Toad outerwear: precise "
) ,workmanslnp and‘ttop of-
J;he Aine fabncs. L%
i .M;lke Secp}', Horny '
o oﬂd's co-ownensm(!e R
i Apﬁlv 1995, has led the = . !
1] | E e, way with' the éxpansion to the mpowegoumge ¥
| . 4 nadonal business scefie. The:. Pbmtwe]l taken. Infact, AR
| " ‘ .' ’company's Jatest §o,up is the ;. 3 : o : d Kg]a.mey’ S ermrewhome 15¢ POWéred
P mclﬁsmn bf two, HOfﬂy TOad 4 . : bytHC Sllﬁ,‘dIlCludlﬂghlS fl]]ly
‘ a_ * 7 hats in the‘upscale Slmth»and i 1 eqmpp’bd oﬂice and Cablﬁe}dlﬁp
! awken catalogL And, Hornyy ] and well § pump oY

1 Tpdd was hred by a national « v A ’In Operatlon s SI’SW“ L

mohn,tﬁm,b,lke manuficturer . % Ak g
Y ¥ to design avest for its profes- Sundanoe solar specializesin *
l B ’sional team. H'om;y Toad's, designing andabmldmg solar’ C‘E'

o tom homes and; systems.
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first' catalog deputed in By
S‘e‘pte,mbet and includes ca!or ‘

cards that ustomers °;‘A't'm'usia
} kL 4Avto cxeate 1ﬁ31mdual clothmg e b hnm,helwys,a sim&mxetogetmote
11| IR color' scheh;es ‘Ciistotners - e oﬂ:ﬂ']cgud—
il ﬁ‘ g ean«élso request fabric ¥ AN
1| GO swatchcs- to help, tilem Wlth - ‘Kalarney works W1th cilents &

l4y tl?\eu' orders. 3 N X
quhy Toad's ‘clothmg lmeus ;5
; a stady in the variations possi- -
! vble When workin, w1th fleece fabrics.
,-_". v the form ‘of wests,” ats, jackets, pullovers, pants, Iwa&—‘
* i bands, :md qxgen lelows and bl’a;lke"’ts .This mnovatzlve y
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’d'etcrmme theur mdmdual ei;er—
= ¥ gy needs and then demgns a~ &
, '’ so ar;system 1 to meet,dlosi:ﬂeeds ile He says' the up:
‘Here, ﬁeece takes e ﬁonb cosuoﬁso’lar power might seem hxgh‘to the ummuarr‘
ed dae lohg -terrh s;vmgs érq Well-worth thé m;v_estment..
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 Telhiride, Kalamey is'

C and Honduras The -t
" Japanese pro;ect mvolves
'building commerecial photo--
*valtaic systems fora eon-
_struction company that S
wants to free its building *

that are consrdermg offtgnd
| .options. “He is also Workmg
+ on a plan to install photo- |

R and has réceived solar equipment’ requests from as far
_away a$ the Dutch West’ Indles Ty e

“There’s growing interest in solar all over the rfvorld, he
- says, | People are begmmng to see the ludlcrousness of
" ‘constantly burnmg nonrenewablé resources. ‘T describe .
" solar as power,in perpetuityy Je's a reliable powet source,
X and one that is much better for the environment.” «
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\ JAGGED EDGE MOUNTAIN GEAR
B\ argaret: and Paula Quenemoen '

7, company; Jagged Edge Mountain ‘Gear, owes its colorful
. ‘marme to the peaks surroundmg Telluride. | *

e The name is, msplred by the San Juan Mountams bt

ing, Now that is ajagged edge.’ As soon as Lsaid those
b -_words, Pd realized I found a great name for iy company :

largaret started Jagged Edge - R
. Mountain Gear,in'1990. She: began - '
. " working on outdoor clothing'designs
while llvmg it Boulder, and movéd:soon'
. after to Telluride, Where ‘she found her-*
¥y self desutute, with no- money to even
‘- putgas in-her tank. -She needed a
" quick way,to earn cash; so she sat
down and ‘sewed:13 headbands, which |
, she, then took to restaurants, attempt-
. ing to sell.them te patrons.. She'sold "
i, , every: last one, and people wanted
" 3 AnOI'e ; e A . il )
R’ Today, the Quenemoen S busmess is: -
.+ booming. 'They have retai] clients in -
" Alaska, New ‘Hampshire and Japan
8 :mdrecently moved to a larger store ¥,
'y in town. s Infact, their growing com- '
- Jany‘ lias been housed in four dlfferent

Te;lurndeStyle@

e T 2 ; s

‘ In addluon to’ hJS work in

involved in projects through-
| out Colorado and in Japan * :
L+ 780 square feet of retail
.. space in which they dis- *
'play innovative fléece’ *

v ! jackets, vests and Vil

¥ de51gns
from'thé electrical grid: Ins’
Honduras, Kalarney is con~, |

-ift clothing'design dates
sulting withiseveral resorts’ "

back to her chmbing and
- mountameermg days; .
. when she sewed-her * ~

voltalcs at thé Nava;o Indian Reservatlon in New: Mexréo,

: -riesé: She worked for othér outdoor clothirg manufic- |

turers as a patterh desrgner, gammg valyable experience. |
'in the clothmg mdush'y Then, she forged-ahead w1th

Ve Jagged Edge. Mountain Gear, focusing on making
«clothrng durable enough to tough out rugged outdoor Ok,

. $ports while'at the same time beinig fashionable .'

e enough to'wear-to the ofﬁce ot to dinner. %5

o TH Queneroen’s clot
"yevolution, Each season’s Tine is an4mprovement of the :

& Margaret and Paula Quenemoen’s thountdin cloth:ng KE.

‘ink'blue, bayberry gréeen, eggplant purple and. black - %
irrésistibie ‘colors for @uenemoen s equally 1rre51st1ble,v ’

: Margaret ‘says, “I remember looking up,at them and say-g’ :

e Qlothmg »,.'" T T v e s SR
*KENDRAS KITCHEN
v o Kendra Wifcox

/1// 72// /77’5‘ /774 oo 61 |
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loca’uons in )ust one- and— A

a-half years, beginnmg .
with 150 square feet and, "
graduaung to the current >

AUmMerous, other

Margaret’s background

.own gear. People start- .
éd asking-her where she had. purchased het clothmg, and
Quenemoen sooh’ fealized she had ‘the makmgs of a bus1-

lme is in a constant state of

Jast, 'with ‘additional itestintégrated irto.the colléc-
tion. This winter, look for her popular fleece vest-in . ,_'_ -

Kendras Kltcheh Creatwe Foods is the

+ perfect name for caterer'Kendra Wllcox S,
" company ¢ Creauv1ty plays.a big patt irl her"” iyl
Business, and she always triés to infuse her
foods WlthQ artfulness and,pizzazz.

“Cookmg is ]Jke pamung a picture,” ¥

- Wilcox says. “You are brmglng lotsof " "
- different flavors together, i in thé‘proceSS
enhancmg the individual ﬂavors as you'

gd It can' be conipared tq an artist -
workmg wrth an easel of colors S

_ Growing up, ina gburmet* food onented
famﬂy, Wilcox &xperienced at a young‘

-age the pLeasures of hlgh—quahty food. .| - -

. Shealso ieamed to appreciate the beneﬁts o+
+ of eating- (grgarncal]yJ and acqturedvfrofn ¥

"y her cardropuhponary surgeon father g, T

FAx Am N, awareness. of Eastern heaith pracuces ‘ :

) ' - : % ¥ “v. .y
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4 Mamtammg her belief. that
ORI healrhy eating is thé way. '
" " ’to,a healthy body, Wilcox

’ ' August 1987 and began
* tooking inthanting

'designier Ralph Lauren’s,
-+ personal cheéf at hisspa- .
* ’cigus ranch.in Ridgway,

A Tucson native who lived in England for. two years and

it "a,ttended boarding school in Virg1ma,

" Wilcox started her own - ‘
pizza business as'a high

« school student and, in ¢ol-

lege, cooked for families,

moved 1o Telluride in

camps. She ‘was fashion

Colorade, for more -

' than fouf years, and

* then decided'to’'make catéring her full-time occupatmn

Since then, her business has'boomed, with clients calling

ffom Te]lunde and beyond She bottles her own séason:

irig spice, “Southwest Seasoning from Kendra’s Kitchen,”

! "and continués to- «travel the world researchmg deferent

cuisines and ‘cooking techniques.

: Not content to rest with her currentlevel of success,

" Wilcox plans to expand her catering businéssiinto’ the

food manufacturing market, and began working on the:

: pro]ect in Salt Lake City this fall: She inténds to market’

< ek foods and spices'under the apt slogan, “Healthy: food :
- “for the happy family.”« As always, she will'emphasize'

high-quality, wholesome foods ‘prepared with style, ihne-

;vatlon and flair. She plans to spht her time between
 Pelluride and Salt Lake City, returning to the San Juan '

‘Mountains to re]uvenate and manage the catering-end of

; the busmess Of course, all work makes Jane a dull girl,

_vso%Wﬂcox bullds in plenty.of down timé. When not at
< “the stove, she can be found Wlth her other true love
“Horses. | \ '

‘At the young, age of 31, W]lcox is p01sed to take her

natural talent for- cooking to new levels. Her goal: To :

~smake Kendra’s Kitchen a household name. Judging’ by

' Wllcox s cotment to her work that seems a most*

0y 're,asonable goal.

BifSH & ASSOCIATES ING.
P ;J eﬂf and Kat'hleen Bush,

‘sthard to-suppress the | intensity of Jeff and Katlileen

W Bush a trait that nrust.have kept them going when the |

10:hout work days stretched into 14-hour work days, S

day after day after'day, year after year, .

y 2, The founders'and owners of Telluride’s largest advertis-

ing and publishing company, Bush & Associates, Trc., Jeff

RE. }-an,d Kathleen publish the popular Telluride and the San .
o w s Fudnse pocket guide ard debuted their latest magazine,
: Rllunngtyle@, in’ the summer of 1995. As their business
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grows and they add more employees to their payroll, the .

Bushs keep.this one very important-thing in mind: The
bottom line is that we always provide an excellent prod-
uct for our clients: That’s our goal, the thing we always
remember ds we go to work each day,” Jeff says.

Y Jeff and Kathleen started working in the pubhshmg
- - industry, in 1985, when they began producing a séries of
. pocket-sized visitor’s guides for numerous ski resorts,

including Sun Valley, Aspen, Jackson Hole, Vail, Crested 3
Buitte, Steamboat and Breckenridge: ‘After several years !
of working for Potket Guide Publications (then largest
ski, publication in the nation) and freelaneing from their
home, they decided to make it official by having a “public

office/présence.” Bush & Associates was finally incorpo- 'y ‘

rated in January 1991. Since then; the business'has.sky--
rocketed. Take Telluride and the San ]wms as an éxam-
ple: The first issue of the guide, published in the sum-
mer of 1991, contained 48'pages. Today it boasts 116
glassy four-color pages filled withsofiginal artwork and

stories about Telluride and its unique culture and people.- &

The latest Bush & Associates publishing venture is the

_116-page TellirideStyle thagazine, now the region’s -

largest.4-color publication. The. styhsh publication is
essentially a revamping of the popular Telluride In-Room

" Gueest Directory, that now includes articles'about the

Telluride region. Placed in all but eight rooms in
Telluride’s short-term renital units, this elegantly hard-
bound pubhéaﬁon is seen everywhere - between'its street

¢ presence and unique in-room distribution, TellurideStyle
. is a study iri market saturation. Further; TellurideStyle’s

great success has lead to'the development of this wmter S,
first Crested Butte In-Room Guest Directory®.

Bush & Assomates has taken its considerable amount of
talent'and energy to the regional level, with the second
edition of the Winter Park and Fraser River Valley
GuestGuide. "This magazine, fashioned after Telluride

and the San Fuans; was 2 hit as well, so the, Bushs plan to o

franchise similar. publlcatlons throughout Colorado and

: the Rocky Mountam region.

Bush & Assocxates uses only the
latest and best soft/hard-
ware. There’s no'sense in
- dilly-dallying around with
inferior products - go for~
the best and for-being the

' best is their philosophy.

Will'they ever stop?
| Unlikely, judging by this

that likes nothmg better
than seeing the results.of
hard work, Next on the
agenda a national maga-
zine, Any mterested
mvestors>

Bush ¢ A ssociates

TellurideStyleo |

“Husband- and:wife team . .. [




